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EXPERIENCE

CORPORATE
Putting a professional face forward is key, whether a website is for internal
communication (Stryker Spine Intranet), third party and employee use
(stryker.mudbugmedia.com), or public viewing (Stryker Corporate). Equally
important is close collaboration with our clients so that designs are created
based on the needs of each division and a broad audience, like using inviting
graphics for an intuitive custom portal designed to streamline advertising
campaign creation (ads.mudbugmedia.com). This strategy was utilized to
build Stryker Spineʼs intranet, as we revamped online tools, updated
interfaces, and reworked existing code, keeping their priorities in mind. With
their IT department, we also created web interfaces for internal corporate
systems previously inaccessible remotely. We worked just as intimately with
their corporate IT team to tweak their back end for quality assurance and
guarantee a timely launch of the companyʼs main website.

LOCAL
We know what itʼs like to appeal to an organizationʼs community; we used
our familiarity with the Gulf Coast region to pull in a local audience for the
First Bank and Trust website the same way we plan to use PENSARWOLFʼs
intimate knowledge of the Hudson River Park area to draw in New York City
residents. This project overhauled a many-layered and complicated site into
a sleek, reorganized one with efficient navigation, tailoring and marrying
off-the-shelf applications with custom work, and featuring an embedded
Google map with thousands of ATMs charted out.

NON-PROFIT 
For site design for non-profits such as the New Orleans Jewish Community
Center and Friends of Hudson River Park, we factor in the future —
participation, activity, and most of all, growth. NOJCC, experiencing a boom in
all of the above, outgrew their old siteʼs abilities and appearance. We added
applications like an event calendar, integrated high quality community photos
into the new design, and selected a vivid, engaging color scheme that invited
users to linger on the site and be a part of the organization. Additionally, we
unveiled a cleaner navigation structure and created a website that was fully
scalable, allowing the organization to continue expanding with a site that
expands alongside it.
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RECOMMENDED APPROACH

We strive to understand the needs of your organization and work with you to structure

the websiteʼs content and highlight the information most important to you and your

audience. In turn, the newly consolidated material helps drive the visual design,

enabling our creative team to place aesthetic emphasis where it matters most.

Mockups of the siteʼs home page and key interior pages are presented. The feedback

collected allows us to further refine the look-and-feel of your site. Once final approval

on appearance is received, we begin constructing your website section by section.

During the production process, regularly scheduled meetings will be held to update you

on our progress and gain your feedback. Before launching your website, we will provide

instruction on how to use the new features that have been implemented. Our

involvement does not end with the launch of your site. We will continue to support the

site and its development through every stage of its growth, working side by side with

your team.
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PROJECT SCOPE AND STAGES

For Friends of Hudson River Park, our goal is to create a more experiential, exciting

site that aims to elevate the profile of the organization and grow its community. The site

will also showcase the development and beauty of the park in a visually stimulating

manner that appeals to young families, active professionals, volunteers, and potential

donors. We plan to accomplish this with an attention-grabbing homepage that will

introduce a full-screen site that conveys the expansiveness of the park. Weʼll use a

clean combination of illustration and high-quality photography to show the

transformation of the area. To further emphasize the parkʼs changes, graphic elements

that gauge the percentage complete will be incorporated, awakening interest in the

progress of the parkʼs revitalization. More enthusiasm will be generated by integrating

improved maps with the scope of the park. Utilizing Flash technology adds energy,

attracting the target demographic and encouraging activity and involvement.

Additionally, Mudbug will contribute to an improved site structure, implementing a

straightforward and intuitive navigation for a relaxing user experience, allowing visitors

to easily find information. Other applications to enhance the experience factor of the

FoHRP website include blogs and forums, a calendar of events, galleries to showcase

other high impact photos of the park, as well as affiliation with Facebook, Twitter, and,

most importantly, the Hudson River Park Trust. The

most effective way to deliver these features will involve

using a combination of customized software

(CushyCMS, Wordpress, and Zenphoto) and original

programming work by Mudbug Media.
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CLIENT LIST*

Cork & Bottle Fine Wines 

Corporate Realty 

Couhig Partners, LLC

Deutsch, Kerrigan & Stiles, LLP 

First Bank and Trust

Horizon Initiative • New Orleans 

Kirschenbaum Orthopaedics 

Legacy Donor Foundation 

Louisiana Manufactured Housing Association & Montgomery Stire 

New Orleans Jewish Community Center 

New Orleans: Proud to Call it Home Campaign & Keating Magee 

One Canal Place 

OrthoFutures 

Phelps Memorial Hospital 

Risk Management Solutions 

Star-Med 

Stryker® Corporate 

Stryker® Craniomaxilliofacial

Stryker® Orthopaedics 

Stryker® Spine

Tulane University Engineering Forum 

Tulane University School of Science & Engineering 

The Center for Restorative Breast Surgery

* partial listing of clients




